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BRAND INTRODUCE
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Romantic Throb
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CONCEPT

Cosy basic
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Modern coutre
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Sophistcated feminine
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INFORMATION

Consumer target

Main target 25 ~ 30 age
Sub target 20 ~ 35 age

Price
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Queen of Flat
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Beauty on the Heel
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SANDAL

Basic & Romantic Sandal
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Basic Boots & Teddy Boots
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CHRISTINE

Wannabe Christine
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Miranda Kerr
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YunA Kim SeKyung Shin MinA Shin
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