Cissibnencbboentn 20245 3 B 14 H
press release

2HH ¥h =

FEFEE T104-8011 FRREPPRXELM 5-3-2

(RERBFRDALGEFE)

WELLBEING AWARDS2024 ZEERTE !
~ B RS DEBLREEEZ DS LE SR RDEREREL T~

MRS Bt (BRI PR SER) R EET 2 v —A T 7 g
VETEBERT. B1EERDIT L — A T U — R 2024 OEERE R A 3 H 13 AITREEL
FL7 BEFSOST T OZEEFEIZROBY TT,

/- —EREM KA S AT —T

&8 T 72 AN GBENPOIEN REZEGRESR X — LT %
R - T — AP RS — T R —F 52 5e T

WA Y A b @ https!//www.asahi.com/ads/wellbeing awards/

WELLBEING
AWARDS

(BEWEDLE)
AR AT T AR

E-mail wellbeing@asahi.com



mailto:wellbeing@asahi.com
https://www.asahi.com/ads/wellbeing_awards/

202443 A 14 H

EHEEEFE‘I

FEFEE T104-8011 FRREPPRXELM 5-3-2

WELLBEING

(D2 Ve — A7 TV =R |3, 1RO 5| S AiEFFE w] - B R FR 8R IR L AR 5
BISEBRFPHE OB “HEBFEELZARITAZ, HOPLH M — 2 [T5HE) | TH#k ] o T,
ANx DS R MEB LRI E S, OB 0HEE SITRHTERRULIZF BN e T, i
DHNTIED TUVKZET, VB — A Tt et B T,

SRR D OAEBLY =L — A T TR ROAR I ZZ H BN

Bhttps://www.asahi.com/ads/wellbeing action/

0

X
m

v

{1E

® £ /-H%—ERHM
WELLBEING 247G 2 ORI F 5L WA £ /- —e %)
AR LRI E SV, FRO A DS SKVICEBRLIZE /- —E 2 2 FKH,

OTZT)
RSt AHATN—F

(BEWEDLE)
AR AT T AR

E-mail wellbeing@asahi.com



mailto:wellbeing@asahi.com
https://www.asahi.com/ads/wellbeing_action/

202443 A 14 H

EﬂEiﬁl’aEI

FEFEE T104-8011 FRREPPRXELM 5-3-2

<$>GOLD
RS ETHE P REE KKTFA=
[T YA —A |~ AROF/ M Fr gt T~

RSN —F - FEH% T T P
PEFA 77 7Y mamaniere (v v =T —/L) ~H D7 T NEILTHHEILICR>TLEIER Y~
FFINESY AR —h~

v —7 ViR b ABFFERT (B — 7 MR &)
RHPABENL T RO TRLED RboAZH LIV —Iay |
(FA+-%E)

OT77AF VAR

7 — ARt

RSt A==

feppiness #E1

AT AT )—rar +1 (X&)
SHEREFESRITHRAS
(FLA-FNIE)

(BEWEDHE)
AR AT T AR

E-mail wellbeing@asahi.com



mailto:wellbeing@asahi.com

202443 A 14 H

EﬂEiﬁFEEI

FEFEE T104-8011 FRREPPRXELM 5-3-2

® E#Eh-T Ui alERY
WELLBEING DIE#RIEEEITo CWD RS- T 7 ar )
SRR SR LR IC X BV, DB DA SVICEBRLIZHEE) - 77 ar | 2 £,

O T
BENPO EA 2HZELEEZERE Z— T U%
HIgk D Z AASTHALS TH A ZEH R DB AE L T, [HEL I ZIF S S 152 A% E)

CELERD
FEEBELT,

HLMYSEFIHOL
HEE2< 3,

OGOLD
FRIENFEF ULFER
FAME B ATE 058 e R L O~ AL DY 2V — AL TSNS D AR D 2~

¥R &4k SmartHR
B IREE DT 7B LT A4 B R BT T /LB YT RE T a =k

(BEWEDHE)
AR AT T AR

E-mail wellbeing@asahi.com



mailto:wellbeing@asahi.com

202443 A 14 H

EFIEEEFEEI

FEFEE T104-8011 FRREPPRXELM 5-3-2

RSt HFHTN—T
T A O FZEAH %) 42! ~Future Accelerator Gateway~
(HAHE)

OT77AF VAR

FampRAatt

MRE == 0=V s HT AU A
F—Ib Bl

TaAfh b= J—7

hasx H B RS RoRAIA 2 —
RIE NPOVENHARTZ 7 RLAV T4
HEt I —7

BEASHD 71—k

(FLA-FNIE)

® k- TF—2EEM
WELLBEING Z#2ft/ 2L T D Tk T — 24
B P E T OO NV — A T HFEEL TS, THfk-F— 2o 2K E,

OTZT
BRREHR—F /R —FF W IEET
V=B = AN = /IR R T — T Ve — A T R ARN T 0 GR—

(BEWEDLE)
AR AT T AR

E-mail wellbeing@asahi.com



mailto:wellbeing@asahi.com

202443 A 14 H

EHEEEFE‘I

FEFEE T104-8011 FRREPPRXELM 5-3-2

Tl/l)Z/L /f//

= 7%-* POLA Hi("§5

2021 ISR LEER—FEETRMEE. ARALSRAR
§ EBH. A—SOEKBETHIRLBEEMIAL
— BEUHEDKBMWEBORR IODIZ,

HESTBMLIR20BEAFHLTLET,

<OGOLD

PRI NV THRREH/ =NV — VT 4 T AR
BANEAED = 2% XX U T HE BRSO LS 2 =5 ¢ O
NIRRT BE AT (B IRIEAURE I 2B R DT — I vay

NFYV=ws A F AN —KAR &t MAKE HAPPY ey =7t
TEEEENB OITEIL @I ER 2 FEH TR MLT v 7 IEE IMAKE HAPPY 7=k

B Eskatt
1N SNS 295 L CTRESULEEZ D TR0 b T A )

O77AFT VAR
HWRESHTIAT AT 4T
ST A—H— 30y
AR A A R RAR x4t
HASHIHAITV—T
(EAE R

(BELEDHE)
AR AT T AR

E-mail wellbeing@asahi.com



mailto:wellbeing@asahi.com

202443 A 14 H

EHEEEFEEI

FEFEE T104-8011 FRREPPRXELM 5-3-2

BIEF P&E] (FxD-T-07L) BEZEE
BEEFRBRFHIR Vo — A TR EHEF

BERTNR PR FBES AT LT P A - XA MIFEREER IRV Ve —A 7V —F ko2 —R, it (T

F)o FX /U EER T, @ R AR ar O B ET o T D, HEEIC, [TAAMNET RO
HBresgf@inl (L7 oMb TV = e — o 7 I (RESCE) | [ 2205 OfE ) Ch2EE) | o R AGR] (4

JID [0 =220 Fk - i@ 2 AP IGERAE BT, T3R8 T 2 E- T J(UEER) L 24,

HH HBE (B U0AHE) FELZER
BEERBRFEFIBR VB — A7 PR RERE

1978 FAEFN BRERIIC AR PR R

2003 FHAURFRFBEE SR FERHER R B 2 HUUE LIRARE T, R BRI 1 RS0

ARG RS NI R AR B T B AR ABE R 0, R BRI -3l P B Ba % T 2009 4 4 AW
R FRFBEE TR TR E R B RAG Fam e e, 2014 45 4 A A (2015 4 5 A J0IEEE) | 2015 4
5 H XD BEER BRI A R BOR - B P B, 2020 F 12 H X KRB RS B~ B

(BELEDHE)
AR AT T AR

E-mail wellbeing@asahi.com



mailto:wellbeing@asahi.com

202443 A 14 H

EHEEEFE‘I

FEFEE T104-8011 FRREPPRXELM 5-3-2

K Bt (BBr-nk) F#EEER
Hakuhodo DY Matrix 100 “EAJGEAFZEAT T

1990 4, A AtL, v—F7 & —bLTaia=lr—ar ORBEI 3, Fiaaimbi R, Il sl 4mY, —5 T
a2/l = D77 )T =2 — LU THIEED,

2013 4, Hfll~—rT 4o T EEIEL LT (BR) VoiceVision Z 23U, A B At R Tt T,

2023 4F, ”The well-being company” #8135 Hakuhodo DY Matrix ({Z&ELI100 FAIEFHFFTAT 2326 B iRzt
T, RIS TEBEMROBEELMAT7 &2 EE L, OED— ADFENPDANAE 100 FRROY 2V e — AU TR KAN T %

HELAITHIFL TV,

EH HE (LEZ-90) BEEE
et YeeY 2L[AIAIZES MCEEHGSE, 7TATU TR A&+ CWO (Chief Well-being Officer) . H A
Ve — AT HEE R SRR R

BEMESR NP AR Y T 2T OKERm BT KRR FBES G DB AE L 5B, AA GE IZTAHFwRY

(BELEDHE)
AR AT T AR

E-mail wellbeing@asahi.com



mailto:wellbeing@asahi.com

202443 A 14 H

EHEEEFE‘I

FEFEE T104-8011 FRREPPRXELM 5-3-2

YRR L, 2008 =D — R Dp AL, 2014 AEXDEUIR N FHB AT R ISHME, ADFF =T a5 H
L. TWAAJZR A D NS R A 23 FATU, 2017 FRITkRA S YeeY ZILMAIZEL . AR, EHEOR
BXERNF YT 4T BSOS S R E A BT, HARREDD Ve — A 7R EBUZEDA T
W5, NEIE B TSR E SR S S B HUCE Y —F V7V —T7 BB 1728 BB, BisikREDEE
HEEHED TD,

Ak T (TFE A FEEEE
FORRFAAILBOR KRG IR Ve — A 7R 2RI

1986 FEHUK AL AL, WRAMEREA NE, BIEFRBKRF SFC Bi#BERA /% C. Sl BT YB3, 12 FEOTETH,
SCERRFARIR L 2 2 ], 2014 4R35 RURUR A B0R L BEIEFR B AR D A ARG DIENL « FANL 7 AT A A B (2023
HET), 2015 FES A ER BB IRAE (4 11) | FERESEHUGTORE ARG B AH1Y | 2016 4F GT #E
KESGHERERITLED D, OECD #H 2030 OIEFAIZEAL S—CHAIEXEF, VoL — AV ERAIFEA N —5f
FIIRESSE R A PN S V5 AL bk N

I SOB (F072 S l) FEER
HRASEATVAR=— RFEHHiR Co-CEO

(BEWEDLE)
AR AT T AR

E-mail wellbeing@asahi.com



mailto:wellbeing@asahi.com

202443 A 14 H

EHEEEFE‘I

FEFEE T104-8011 FRREPPRXELM 5-3-2

BRI THERHMOTFRINEF , D% WA DI ZEIREIITAT VR =—EFRL, 4k LD WL - IR/ IR
L TWEOFEREANT R = — | 2440 1 LB O 7 v 7' 7 —MIkTe, ~TVR=—0 8 Eafih, & FEE,
MF-D L,

Fk HEZ BORNBTNDD) FEER
BRAZAL LGBT MEwHsenT REMFiLE

PRI EI, 5 B R BOARR B F i BUE 7R A,

2011 AR R A KIE AR, ~ =TT 40 7T TG — LU TS OB - 3R E KB,

2016 BT IR DY 7L —7 IS, BERE 4t LGBT $ AT E AT &% 5T,

WEHEST I NT AT I —ECEHEOBMERF LML, EAICHITD LGBT ~—7 717 Tk, Lz
REBF D, FEIZILGBT 25 | (H RS 13 $H D,

AR T 2B EOMEBLCY =V —A L TR IO A 2R AT

WELL-BEING
ACTION!

https://www.asahi.com/ads/wellbeing action/

w B R A2 NE AT 2 — A7 A M Well-Being Action! ] ClE. ZkE(b 9% 3248 OEE <>
TIVE— AT IR A E RERFR T L COVET, EBITEXDIET, AeSENTEITS BNzl

(BEWEDLE)
AR AT T AR

E-mail wellbeing@asahi.com



mailto:wellbeing@asahi.com
https://www.asahi.com/ads/wellbeing_action/

202443 A 14 H

EHEEEFE‘I

FEFEE T104-8011 FRREPPRXELM 5-3-2

(BEWEDLE)
AR AT T AR

E-mail wellbeing@asahi.com



mailto:wellbeing@asahi.com

