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A new regional loyalty metric powered by Net Promoter Score
Using Hinohara Village in Tokyo as a Sample

* M.Kitayama (AIIT), K. Iwasaki (Beacons-Japan LLC.), A. Ojima (AIIT), Y. Konta (AIIT),
H. Sato (AIIT),
Abstract— There are a variety of indicators to measure local strength, but in practice, it is necessary to ask many

questions in a questionnaire.This paper suggests the possibility of using the Net Promoter Score, which is widely
used mainly for businesses and can be measured with only one question.

Index terms— NPS(Net Promoter Score), Hinohara Village, Regional Power, Regional Commitment, Regional

Loyalty Indicators
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Fig.2: Hinohara Forest Toy Museum" Text Mining Word
Cloud, Keyword Correlation, Frequent Words, and Sym-
bolic Comments
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Fig.3: Word Cloud, Keyword Correlation, Frequent Words,
and Symbolic Comments from "Hinohara Village" Text
Mining
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