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MetLife Japan announces new CSR strategy

TOKYO, November 12, 2020 - MetLife Insurance K.K. (MetLife Japan; President, Chairman and CEO
Eric Clurfain) has announced a new Corporate Social Responsibility (CSR) strategy. Under its #Change
Rougo initiative, MetLife Japan aims to improve people’s attitudes toward “rougo,” or post-retirement life.
To help tackle the growing challenges of Japan’s super-aging population, the company’s new CSR
strategy aims to realize a more sustainable society in which all members can enjoy a healthy and

prosperous life. The new strategy focuses on three themes:

* Protect the health and wellbeing of the elderly: The acceleration of Japan'’s
super-aging society is a pressing issue that affects everyone. Through various
CSR activities, MetLife Japan will help elderly people to deal with the difficulties
they encounter and enable them to enjoy a prosperous post-retirement life.

* Break the child poverty cycle: Our children are our future and are the backbone
to support the ageing society of today and tomorrow. MetlLife Japan’s CSR
strategy aims to create a better future for today’s children by helping to break the

vicious cycle of child poverty.

* Normalize the polarization between urban and rural communities:As a life
insurance company operating nationwide, MetLife Japan will work to strengthen
communities that are becoming more marginalized with the acceleration of a

super-aging society, and help people gain access to necessary services that will
promote confidence in post-retirement life.

“As a life insurer operating across Japan, we take action that supports our communities and Japanese
society as a whole,” said MetLife Japan President, Chairman and CEO Eric Clurfain. “The pandemic
has demonstrated the important role we play as a corporate citizen, and through our new CSR strategy
and the efforts of our associates across the country, | am confident we can make an even more
significant contribution to Japan’s future”

MetLife Japan held CSR Month in October, using the annual campaign to promote the new CSR
strategy among its associates and executives with strong commitments. Even amid the unigue
challenges of the pandemic, about 4,100 hours were dedicated by employees during CSR Month 2020,
which offered MetLife Japan associates opportunities to make a difference, including online sessions to
learn more about the challenges faced by the elderly, young children, and essential workers during the
pandemic, which featured guest speakers from partnered NPOs. Other activities included and a live
online concert for hospitalized children, and other non-face-to-face volunteer activities to assist people
who work with the elderly and children in nursing homes, medical facilities and foster homes.

MetLife Japan will continue to deepen its company-wide commitment to CSR, and work to bring about
social transformation in collaboration with NPOs, local governments, educational and research
institutions and other organizations.
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More information about CSR activities by MetLife Japan.
https://www.metlife.co.jp/about/csr/

- END --

About MetL ife Japan
MetLife Japan started operations in 1973 as the first foreign life insurance company in Japan and

currently operates as a Japanese corporation and an affiliate of MetLife, Inc., a leading global financial
services company that aims to help people become more self-reliant and able to pursue more from life.
For more information, visit http://www.metlife.co.jp
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