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“KIE~RU” awarded the ADC 101st Annual Awards in New York

Kankyo Daizen Co.,Ltd. has been awarded the package design category in
the ADC 101st Annual Awards in New York for its deodorant solution
“KIE~RU".

The ADC Annual Awards, part of The One Club for Creativity, is the oldest

continuously running industry award show in the world.

This year, 10,565 entries were accepted from 54 countries. In the awards
ceremony held in New York, announced 95 Gold, 114 Silver, 172 Bronze, and
381 Merit Awards on May 18, 2022.

Three of our entries were shortlisted for awards, and one of our package

designs received a Merit Award.

“KIE~RU” is a bio-odor eliminating solution made of 100% natural
ingredients from “Zendama Kassei Sui (good bacteria activated water)”
fermented and cultivated by environmental microorganisms (lactic acid
bacteria, etc.). It is particularly effective against ammonia and putrefactive

odors.

In addition to its functionality, KIE~RU is a unique deodorant solution made
using a sustainable manufacturing process. It is a unique product that solves
social issues and encourages its users to contribute to environmental

improvement.

We are very honored to announce our brand and graphic designs were

recognized in this prestigious international award.



The works are as follows.
[Merit Award]

MIllustration Category: Package design for “KIE~RU,” a deodorant solution
with 100% natural ingredients

(This category evaluates the art direction for the illustration.)

KIE~RU D series, pursuing more design characteristic

KIE~RU H series, more familiar
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KIE~RU label-less bottle

[Shortlist]
B Brand/Communication Design Category: Kankyo Daizen Brand Logo
(This category evaluates brand communication tools such as brand logos

and applications.)

WRKORERZR D9 %

Iz 18 K=&

"Keeping a close watch on Earth’s health”
(Brand Logo)
Kankyo Daizen



B Motion/Film/Gaming Craft Category: Kankyo Daizen Brand Movie
(This category evaluates art direction of motion graphics)

httpS'//wwvv youtube.com/watch?v=wl-gljFOVGA
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Comments on the Award

Makoto Kubonouchi, President&CEO

| still remember how surprised and satisfied | was when Mr. Kamada

proposed the package design.

The rebranding started in April 2018.
Based on the designs and illustrations created by Mr. Kamada and Mr.
Ogawa in the process of renewing our Cl and VI, they expressed the identity

of Kankyo Daizen on the package design.

When we received the package design proposal, | remember being
astonished at the connection between ClI, VI, and package design.

| feel that Mr.Kamada expressed “Kankyo Daizen’s character” in various
areas, including the development of applications and the selection of
environmentally friendly products such as bottle materials and label paper,
centering on the package design.

One of our customers happily commented, “Deodorant solutions and
gardening materials, which play a supporting role in our daily lives and in
some ways should be kept out of sight, have become a part of our interior

design.



Kankyo Daizen are proud to have been recognized by the NY ADC, an
international contest, and will continue to work hard to achieve our
corporate slogan, “Keeping a close watch on Earth’s health.

Kankyo Daizen Creative Team

Mr. Junya Kamada, Art Director and Creative Consultant

The key point of the package design was to combine the contradictory
qualities of “friendliness” and “cleanliness” with a “beauty” that would stand

up to the demands of room decor.

In directing the illustrations, we worked to create a sense of transparency
with an inherent sense of witty humor. The illustrator, Mr. Ogawa,
successfully solved this difficult task.

The illustrations were done in black and white, and the colors were added by
us while keeping an eye on the overall balance.

By limiting the number of colors, we created a color scheme that makes the

colors seem richer than they are.

The bottles embody our slogan, “Keeping a close watch on Earth’s health,”
and we have taken a variety of approaches, including the use of biomass
bottles.



The S series bottles, in particular, are designed so that when the shrink wrap
is removed, a simple, high-quality bottle is revealed, which can be reused as
a refill bottle.

We are very honored to have been recognized by the NY ADC, where designs

from all over the world gather.

Mr. Yutaro Ogawa, lllustrator

The illustration for the package was drawn while imagining a clean and airy
space.

For the S/D series, we came up with motifs and situations based on the
theme of expressing without depicting people.

For the H series, we discussed what kind of person, such as a haircut, we

would like to see.

| also like the discreet earth icon and message that appears when the shrink
is removed.
We would be happy if an international award like this could be a catalyst for

more people around the world to become aware of KIE~RU.



P The ADC 101st Annual Awards

https://www.adcawards.org/

P Click here to read the story of the encounter between Kankyo Daizen and
art director Mr. Junya Kamada.(Japanese)

“We will renew the package design of “KIE~RU,” a deodorant solution with
100% natural ingredients”
https://kankyo-daizen.jp/blog/2021/09/22/renewal 202109/

B About Kankyo Daizen Co.,Ltd

Kankyo Daizen manufactures and sells deodorant solutions and soil
conditioners by fermenting cow urine, which is unused biomass, with our
own technology in Kitami City, Hokkaido, Japan.

The products we manufacture are based on the concept that resources that
are discarded or useless as they are regarded as “raw materials” and are
upcycled by adding value to them and then used and returned to the earth in

a cycle of recycling.

BWhat is the Upcycling Circulation System?

Cow urine (The unused biomass), once a source of pollution, is used as a
raw material to produce deodorant solutions, soil and water conditioners,
which clean the air and regenerate the soil and water.

This cycle not only circulates the local economy by purchasing cow urine
from dairy farmers, but also allows consumers of the products to
automatically participate in solving the environmental crisis, thus creating a

cycle of goodness.
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[For inquiries regarding this release, please contact]
Kankyo Daizen Co.,Ltd

438-7, San-ku, Tannno-cho, Kitami-shi, Hokkaido, Japan
Marketing depertment Nakagawa, Takei

Phone number: (0157) 67-6788

FAX number: (0157) 67-6618

E-mail: otoiawase@kankyo-daizen.jp

Official website https://kankyo-daizen.jp/

Official online store https://store.kankyo-daizen.jp/

Official Twitter https://twitter.com/KankyoDaizen

Official Facebook https://www.facebook.com/kankyo.daizen/

Official Instagram https://www.instagram.com/kankyo_daizen/



