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1 Google Panel Only 8,450 58.8
2 Yahoo Japan Panel Only 8,335 67.7
3 LINE Panel Only 8,155 65,3
4 YouTube Custom Census 7,493 50.9
5 Rakuten Panel Only 7,347 59,7
G Amazon Panel Only 6,885 55.0
7 Instagram Panel Only 6,237 50.7
8 Twitter X Panel Only 6,138 49,9
9 PayPay Panel Only 5,413 44.0
10 Mercari Panel Only 3,859 31.3
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1 YouTube Custom Census 70,858
2 LINE Panel Only 55,346
3 Yahoo Japan Panel Only 40,302
4 Google Panel Only 29,630
5 Twitter X Panel Only 10,378
6 Rakuten Panel Only 10,177
7 Instagram Panel Only 8,539
8 Amazon Panel Only 7,001
9 SmartNews Panel Only 4,918
10  Baidu Panel Only 3,342
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1 YouTube Custom Census 37%
2 LINE Panel Only 11%
3 Google Panel Only 7%
4 Yahoo Japan Panel Only 6%
5 Instagram Panel Only 4%
6  TikTok Panel Only 4%
7 Twitter X Panel Only 4%
8 Rakuten Panel Only 1%
9 Amazon Panel Only 1%
10  SmartNews Panel Only 1%
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