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Service concept

X, V=N ATATFEFRALE-WREE (TO2NVEE) DEE - EAZEMICTS. TR EETHS
#tI1TT,
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Reason to be selected

AVEL—SDERLUR. BRADEZFD ST TS 2IVEEISIYEBELEGETETLET,

V=X VATATETTES, RBEROBHERNBZRIT. TOFLREOEENBRELLEYOOHVETS,
REISRYRA LITTELHMRCRER., ARRYMNI—VIZBHT5RBETOSVRELLTEMR, &£L. X
EADERBEITVET
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Main customers

B3, EMR PEREOERO=—XITEHBALTVETS,
F=. HNBO SNSEHEERRXUHOBEFRMAFITEHREITA ALY —ERFRHELTLET,
BERCEAAN BEShTOSER, ELTCREROEHICHERZHL, MBREDMIEZTVET.

Customer segment

Enterprise
3.0%

SOHO
30.0%

EM10EAZRZCEHE—D YouTubeFrRILOEETEELH 25@ALEHOITVET.
ZLT B EAOBE N 12BALHETE, FEAOBETHOTHHRATMEHBEEATT.

S EEM YouTubellR A x0.5x 48 H1| 4 & 33 i 38 = & 4F ME D AR H5e i i 2
KENFERRMEE SFLBE
XEHANTADOBEE

SMB
67.0%

¥20204E3 A KB R
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Maximum added value

MEREEDOHA-REZHEL-, REN-EEBN- ANRVFT—IDERE]

Real world Virtual world Real world
communication communication communication

*Visualization of Prosperity of
information -transmission

Transplantation *Influence *transmission
:Information assets *Networking *Influence
management *Networking

Information of

* Individual
=Corporation

Information asset Investment Social media accounts Distribution
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Market value

Y=oV AT 17 ERALE-HREEDOEE - ERBROKE - RITEVVAMTT

EITLET,
‘ Information asset management service

Asset management
X

Social media
X

Strategy consulting
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Service details

nUSP: ¥ B O i fiE 12 it

-Social media marketing support for Experts & Executives & Corporations:Y— % LA T AT I—4rT40%

»Social media community management support for Community owners & Corporations:Y—> % LA TAPAS2 T4 EE
-DX support utilizing big data for Corporations : £ ¥ W w4 F—42% & A L-DXH#E

mMethods: H—EZARE

Service:Produce

Strategy development for information asset management : {8 i 2= 8 F M RE 5 5
-Planning & management of project: 7Oz XR-EE

-Planning & management of plans: B 3L 3 - &

Service:Direction

Execution of information asset management strategy : {¥#f & 28 F BiME SR 1T
-Production management : fiill /& & 2

-Post management : IS &

Service:Advice
Social media management for Experts & Executives & Corporations : V=34 JLATAFAV Y ILTA42T
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Unique Selling Proposition No.1

Social media marketing support for Experts & Executives & Corporations
V=R WATATI—=lr 74207

-Value-
ESRRASVINIVH— BHRHATATELTHOTAT21—R T4 IaY

TSR R=FI4)FIZEF L) =2 ¥ L AT A TR D % E - 1T

Biy- BRI - SEBICHCl=A—F AP REHI KPR M T+—TV ADOBKIE




Social media marketing support
for Experts & Executives & Corporations

Service:Produce

Strategy development for information asset management : 1##8 & 2 3% A B & 5K 72
-Planning & management of project: 7O/ ML X - EHE
-Planning & management of plans: B3 38 - &5

Price: &3 {li# F#§50,000M (Bifk) ~ | Bifk{fi#% F 30,000/ (Bitk) ~
Frequency: A 5[E %1 GBE 1[E&/HE) ~

Service:Direction

Execution of information asset management strategy : {§$8 & & 12 FA M R 1T
-Production management: fl{E &2
-Post management: RS

Price: 8% {it% H#50,000M (Fiik) ~ | Bik{@HE FA 30,000/ (Bitk) ~
Frequency: A 5EI#H (& 1] #&7#8) ~

Whoever
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Unique Selling Proposition No.2

Social media community management support for Community owners & Corporations
VY—IXIWATAFIASA=T+EE

-Value-
V=% VAT AT A2 =T4DTAT 2—R T4 O3>

JAVRIVRDHEIZFBNELIY =V ILAT AT BB O %K E -R1T

Y= JLATATAZSA=TA DT O—RINVD - R5— VTP vS




Social media community management support
for Community owners & Corporations

Service:Produce

Strategy development for information asset management : 1##8 & 2 3% A B & 5K 72
-Planning & management of project: 7O/ ML X - EHE
-Planning & management of plans: B3 38 - &5

Price: &3 {li# F#§50,000M (Bifk) ~ | Bifk{fi#% F 30,000/ (Bitk) ~
Frequency: A 5[E %1 GBE 1[E&/HE) ~

Service:Direction

Execution of information asset management strategy : {§$8 & & 12 FA M R 1T
-Production management: fl{E &2
-Post management: RS

Price: 8% {it% H#50,000M (Fiik) ~ | Bik{@HE FA 30,000/ (Bitk) ~
Frequency: A 5EI#H (& 1] #&7#8) ~

Whoever
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Unique Selling Proposition No.3

DX support utilizing big data for Corporations

TEREYT T—4%FRALI- DXHEE

-Value-
DX#EENTOT1—RTFTaLIaY

BEANEYT T—EOT—ER—REEZBWELIRARITY—2vIL AT+ 7 BRR O 5 E - R1T

MA-SFA:-CRMZEHRELI=RENRITY—S % ILAT A TR O K TE - B1T
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DX support utilizing big data
for Corporations (Enterprise*SMB)

Service:Produce

Strategy development for information asset management : 1##8 & 2 3% A B B& 5K 72
-Planning & management of project: 7O/ ML X - EHE
-Planning & management of plans: B3 38 - &5

Price: &3 {litk F#180,000/ (Bith) ~ | Bik{E4 F#§100,000M (Bitk) ~
Frequency: A 5[E %1 GBE 1[E&/HE) ~

Service:Direction

Execution of information asset management strategy : {§$8 & & 12 FA M R 1T
-Production management: fl{E &2
-Post management: RS

Price: 8% {fit% F%5180,000M (Biik) ~ | Bifk{Hi#% F%E100,000[ (Bitk) ~
Frequency: A 5EI#H (& 1] #&7#8) ~
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Social media management
for Experts & Executives & Corporations

Service: Advice
First half flow: B3 >0—
-Step 1 Current situation analysis: Rk 547

-Step 2 Finding issues: BREESER
-Step 3 Presenting solutions: iR &1 R

Second half flow: #370—
-Step 4 Execution support: £{TXig

-Step 5 Effect measurement: $)RAIE
-Step 6 Improvement proposal: S EIRE

Price: A %8 30,000 (Fik)
How : B1EIE FAF v yrMTG+ Ayt rv—3tit




Related services

Photograph: &%
Price: 1[E13%7=Y 10,000/ (Fiik) ~ | HIRE-2BR

Video editing : BiE#F
Price: 1Z&#7-=Y 5,000 (Fi1k) ~

Image editing : Ei{§ {55k
Price: 1#&7=Y 3,000 (Fitk) ~

Posting agency: &t 1T
Price: 13&#&&7-Y 1,000 (Fiik) ~

Whoever

Web development: WebBi 5
Price:ASK

Web design:WebTH 1>
Price: ASK

SEO & MEO measures:SEO & MEO% &
Price:ASK

Web advertisement operation: Web /5 &3&
Price: ASK

Digital signage operation: ¥ %)L YA 32— ER
Price:ASK
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nit#

Whoever #k=X &4t
nfEfR
ARIRBRTEXRMBIST B171&#375
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201848H16H
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Vison

-Value-
ML IBRERBF

DOFRICMNIBMECZ. AOREICRLBHIRYETIBRETY
TO—BEMLLICHE, #RTHLT, HLINBLAEZADBIGRECHIT-EREHEET

-Mission-
MM DHICIZRKIE
HEMNDHIC. BHHTLVETIARDREEZERKIETHILIEN. KL OFEEETY
-Vision-
ERNo. 1R RETESAZAET
FRBIH 1T HHBR EMIEDR LICRAEYS
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CEO

REEH (FAEELP)

20114

-
BARIFHRERELRER, ,"

‘g

20154
UEKREERFBERPEHEE,

2015448 ~201847H
EBURELAY - RSO L—IEHHARHICT, BEFZPLLLEE#RE - SEEA (B -ER-FEE-RE-MER IET86¢
7R —%485,

201848 ~WRE
Whoever#kX &4t f%L. WEBH—E XDE¥ (LINQ: SNSEICTERTREZaZS A= —avy—IL).,
BETOHIARK - BADTBEREHE.

20194E8 A ~BRE
V= LAT4TEERALEEBREOEE - EREZRMICTS. B RETBEREMHE,




