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September 17™, 2014

Debut of new men’s line from TASAKI
in brand’s 60" anniversary year

TASAKI (TASAKI & Co., Ltd.; Kobe Headquarter office: 6-3-2 Minatojima Nakamachi,
Chuo-ku, Kobe; Tokyo Headquarter office: 5-7-5 Ginza, Chuo-ku, Tokyo; Board
Director & CEO: Toshikazu TAJIMA) will be launching new men’s line, which consists of
new items from men’s jewellery category and also brand’s first men’s small leather
goods, from September 18" (Thurs) at selected TASAKI stores in Japan including
TASAKI Ginza Flagship Store.

The theme of the new men’s line from TASAKI is "ARMORY"”. The concept behind the
line is pieces that men truly want to wear, irrespective of how old they are or where
they are from. These are the perfect items for men who want “the real thing”.

The new men’s jewellery has mainly taken inspiration from TASAKI's most popular
iconic women'’s jewellery series including “balance”, “refined rebellion”, “a-secret”,
and “neoclassic”. With every attention to elegance, materials, colours and detail are
used to create designs for men'’s pieces. The simple, smart designs employ only the
best materials and quality. Cuff links, tie bars and lapel pins have a modern, urban feel,
featuring coloured stones in an original TASAKI's “refined rebellion cut” set in reverse

onto white and yellow gold.

Men’s jewellery “refined rebellion”
© TASAKI



TASAKI

And TASAKI will also launch series of small leather goods for men, which is the first

men'’s leather items by TASAKI. TASAKI's distinctive leather pieces incorporate gentle
curves reminiscent of the pearl, and the bi-colour detailing imparts an urban elegance
and playfulness. TASAKI has striven for the perfect product in terms of the quality of
the leather, the design and the functionality to create a line-up of ten items including
a document holder, wallet, coin case, card case, and key holder in two different

colours (black and navy).

Men’s small leather goods
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Please enjoy the stylish and refined world of TASAKI, through new men’s line.

¥ Samples for photographing and product images are available. Please contact for more information.
Press Contact: Yaoyama, Tanaka or Sugiyama at TASAKI Communication Dept. AD/ PR
Tel: 03-3289-1184 E-mail: communicationdpt@tasaki.co.jp




