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J.D. Power
2022 U.S. Insurance Shopping StudySM

Overall Customer Satisfaction Index Ranking
(Based on a 1,000-pointscale)

Large Insurers

State Farm ‘ 885
Segment Average 863
Liberty Mutual _ 860
Progressive _ 859
Nationwide _ 858
USAA" 875

Note: In alphabetical order if there are tie scores.
ABrand is not rank eligible because it does not meet study award criteria.

Source: J.D. Power 2022 U.S. Insurance Shopping Study™

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying
1.D. Power as the publisher and the study from which it originated as the source. Rankings are based on numerical scores,
and not necessarily on statistical significance. No advertising or other promotional use can be made of the information in this
release or J.D. Power survey results without the express prior written consent of J.D. Power.



J.D. Power
2022 U.S. Insurance Shopping StudySM

Overall Customer Satisfaction Index Ranking
(Based on a 1,000-point scale)

Midsize Insurers

The Hartford 889
Erie Insurance 878
Amica Mutual 874

Automobile Club of Southern California (AAA) 859
Auto-Owners Insurance 859
American Family 855
Segment Average 855
National General 854
Automobile Club Group (AAA) 852
Mercury 845
Safeco 845

CSAA Insurance Group (AAA) 830

Note: In alphabetical order if there are tie scores.
Source: 1.D. Power 2022 U.5. Insurance Shopping Study™

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying
J.D. Power as the publisher and the study from which it originated as the source. Rankings are based on numerical scores,
and not necessarily on statistical significance. No advertising or other promotional use can be made of the information in this
release or 1.D. Power survey results without the express prior written consent of 1.D. Power.



