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About Peanuts

The characters of Peanuts and related intellectual property are owned by Peanuts Worldwide, which
is 41% owned by WildBrain Ltd., 39% owned by Sony Music Entertainment (Japan) Inc., and 20% owned
by the family of Charles M. Schulz, who first introduced the world to Peanuts in 1950, when the comic
strip debuted in seven newspapers. Since then, Charlie Brown, Snoopy and the rest of the Peanuts gang
have made an indelible mark on popular culture. In addition to enjoying beloved Peanuts shows and
specials on Apple TV+, fans of all ages celebrate the Peanuts brand worldwide through thousands of
consumer products, as well as amusement park attractions, cultural events, social media, and comic strips
available in all formats, from traditional to digital. In 2018, Peanuts partnered with NASA on a multi-
year Space Act Agreement designed to inspire a passion for space exploration and STEM among the next

generation of students.
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